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Latinamerican Congress
echnologies and Digital Marketing
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LATIN AMERICAN CONGRESS CHILE DIGITAL 12/12/2012 - COME TO THE END OF THE WORLD!
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Did you know? Latin america is one of the fastest growing regions in the world in internet users, with a population of 600 million and 18
million companies demanding increasing IT and digital marketing services. The region offers an interesting market potential for global
services and digital marketing services providers. Furthermore Chile is ranked 15 place in Latin America and 7th worldwide for global

services business development. (Ref. the 2009 AT Kearney Global Services Location Index)
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THE BIGGEST DIGITAL MEDIA EVENT IN LATIN AMERICA

Meet clients and strategic partners in Lhile Digital 2017

e

Chile Digital 2012 is oriented to strengthen business relationships between international and local
companies interested to expand into the Latin american markets, and bring closer technologies

= and internet based services to the Latin american companies.



THEMES IN CHILE DIGITAL 2012
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REECIORTT, i g DATE AND LOCATION - CHILE DIGITAL 2012
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SOUTH AMERICH

SANTIAGO GRILE

ESPACIO RIES[i] 12/12/2012 « EXPODIGITAL * BUSINESS MEETING * INTERNATIONAL SEMINAR « VENTURE CAPITAL FORUM * PARTY



 CHILE
3 DIGITAL

2012

+ 100 ExHIBITORS FROM LATIN AMERICA AND
GLOBAL COMPANIES

e-mail marketing, online advertising, adnetworks, digital
marketing, neuromarketing, web analytics, social media,
Saad providers, mobile marketing, e-commerce, online
videos, digital agencies, e-learning, developers, products
and service providers oriented to improve the
communication, marketing and sales processes of
companies.

ATTENDANTS

eLatin American executives, managers and marketing
professionals seeking for new technologies and services.

 Manager of international companies seeking strategic
partnerships.




BUSINESS MEETING SESSILN:

+ 800 BUSINESS MEETINGS

Between Latin American executives seeking for digital
marketing, technology and service”s providers.

*International companies seeking for strategic
partnerships and clients to expand
commercialization/operations in Chile and Latam.
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g INTERNATIONAL SEMINAR/PARALLEL LECTURES:

ATTENDANTS.
[+20,000 VIEWERS THROUGH STREAMING]

+ 30 speaers.

‘ ‘“‘*; i 12{12112 EUME m THE EMGF THE WORLD



+3[| SPEAKERS  PARTICIPATING IN THE
INTERNATIONAL SEMINAR/PARALLEL LECTURES

-j -
“w ¥,

Erik Bualman %1 Tristan Elosegui

Socialnomics VP iCrossing

L.S.A* Spain and Latin
America

Juan Pablo Juan Carlos

Rodriguez, Santa Maria,

LED eyeonmedia- Director Latam Kaltura,

TOBII Miami, USA

| atin America

00 YOU WANT T0O BE

A SPEAKER?

Apply from July 23 to 1

september , 2012,
speaker@Chiledigital201Z.com

& ¥ Juan Damia,

Sl [o-fundador Intellignas,
¥ Regional Latam Digital

| Analytics Association
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"'USS B0 MILLION in investment funds for BMerging companies with +500 COMPANIES it high growth potential seeking for first or second

high growth potential seeking first or second investment rounds. investments rounds will be filtered according to the investor”s profiles to analyze
the investment possibility in 48-36 companies.



EXPECTED NUMBERS IN GHILE DIGITAL 2012

. EXPODIGITAL V. VENTURE CAPITAL FORUM
. +"]|] Exhibitars in expodigital USS 5[' M".I."]N in funds to invest in emerging
«J" companies with high growth potential.
‘\ :’:’ . + El]l][l attendants to the expodigital _ L= o LA N
e, emerging companies with high growth potential will be
‘;"’.} I BUSINESS MEETINE SESSION filtered to analyze the investment possibility in 48-36 companies
Oy .
KRR V. MEDIA
oe®® v" ‘»".+ Buu 1 : : .
* e e, business meetings between Latin American e-Newsletter Chile Digital 2012 reach 50,000
, S ~.",':" “ decision makers and international companies decision makers.
at O. .?::.
Q‘. A." ", .. .. ‘v.~
"‘..':‘;_..u.',‘.':'.‘.. Vel . INTERNRTIONRL SEMINAR/PARALLEL LECTURES + 5["] articles distributed internationally through written press,
f.: TR "-_ radio, television, specialized media and social networks.
YSIRR ;. " attendants to the international seminar and _ | » oy
i : : : Latin American decision makers and authorities in the
parallel lectures (+ 20.000 viewers via streaming) 4! |
i . official business lunch and party.
SNER + 3[' Speakers |, * -
e ’ g: . e S 4y - A For more information on coverage and contents, visit
o“,‘}‘.'._. i .::6‘.2.:..._ b 2y - ‘)' . :- . www.chiledigital2012.com


http://www.chiledigital2012.com/
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. EXPODIGITAL » "'g'~. & |I. BUSINESS MEETING SESSION
e The event is designed’in a way #hat exhibitors can prospect and
close business opportunities. e Business session meetings will be coordinated based on participant

and company” s profiles, there will be an evaluation of objectives and
e The EXPODIGITAL will present a conceptual design aligned to the  profile attendants before meeting”s confirmation. Meetings MUST
theme of digital technologies, with high quality and ad-hoc booth for  BE CARRIED OUT BY DECISION MAKERS ., and will be confirmed at
each company. least d weeks in advance. The round is designed to generate meetings

with specific objectives and topics. We will NOT coordinate just
e Attendants profile: decision makers seeking for new technologies “company presentations” or meetings that do not have a clear
and services that strength their communication, marketing and sales objective.
process.

eThe business meeting session will also count with international
e All companies participating in the EXPODIGITAL will have access to  companies  seeking  strategic  partnerships  to  expand
the business meeting session. operations/commercializations in Chile and Latam.

e Business Center inside the EXPODIGITAL to generate a netwaorking
environment for attendants to meet and/or participate in casual and

free meetings: 12/12/12 - COME TO THE END OF THE WORLD
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*Experienced, internationally recognized speakers will congregate both
specialized and unspecialized audience, as well as people eager to [earn
about new trends, technology and digital marketing innovations. Most
attendants fit in the profile of executives, managers and decision makers.

V. VENTURE CAPITAL FORUM

* The methodology to filter and select companies and investors will allow
only for companies with high growth potential to participate. As

well as investors whose profiles truly show their intention to invest in
these companies. The objective is to boost the chances of investment
during the VENTURE CAPITAL FORUM, which will take place on December
12, 20012. Then we will have a follow-up over the next months to close the
Deals between companies and investars.

WHAT MAKES CHILE DIGITAL 2012 DIFERENT?

V. DIFFUSION

«Starting September 2012, Chile Digital 2012 will be constantly delivering
articles, press releases and useful information through an international
press network specialized in digital marketing and information
technologies and through the media partners. The content will be
distributed through written press, television, radio, online media and social
networks.

«e-Newsletter Chile Digital will be released every Z weeks starting
September 2012, reaching nearly a0.000 managers and decision makers
in Latin America.

V. Official lunch and Party

*Both the official business |unch and the closing party will count with
international executives and authorities, offering more opportunities for
networking, but the main objective is for attendants to get to know each
other and have fun!




SPUNSORRIPS OPPORTUNITIES

« EXPODIGITAL < BUSINESS MEETING - INTERNATIONAL SEMINRR - VENTURE CAPITAL FORUM  « PARTY

?»

ad
2 )

)
»
A ®
v (2
v o L

S

Ncﬂ
d—l

-

* OFFICIAL BUSINESS LUNCH
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» WHOLE CONGRESS SPONSORSHIP



Sve blu.vb
| J DY ldl
-9 2 4
" e 0 ...
VOow u » e
cad o o
et g o
¢ » .
(R J
.' '\..‘b' 1‘
A% N, ey
C a0
P eoqe . w
4 N,
.""“A‘.‘- °
dve rota o
4 Ve e
a0 15 ‘e
| . ‘
y a 9
T

EXHIBITORS OPPORTUNITIES

. ]
el ol T LY Te
¢ 0o, .
G@veo v
Ohoa

* GOLD * SILVER

* PLATINIUM



EXPO CHILE DIGITAL 2012 - INTEGRAL CONCEPT & DESIGN

Dimensiones

Largo

Ancho
n . A:’“.'
Supetficie

Resistencia Piso

Tipo de Montaje
Auditoric

Escuela

Cena

Cocktail

Ubicacion General
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EXPO CHILE DIGITAL 2012 NIVEL 1 (LEVEL 1)
87 Stands (87 booth)
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TOTIAL: 14 STANDE (14 BCOTH) TOTAL. 33 STANDE (38 BOOTH) TOWAL 12 STANDE (12 BOOTH) TOTAL:  Z3 STANDS (Z3 BOOTH)



EXPO CHILE DIGITAL 2012 NIVEL O ( LEVEL 0)
105 Stands (105 booth)
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Contact: _—

atin American Congress Chile Digital 2012
Fliodoro Yariez 1742, Providencia / Santiago, Chile
[-+0B-2-2042034

infol@chiledigital2012.com /

www.chiledigital2012.com



mailto:info@chiledigital2012.com
http://www.chiledigital2012.com/

